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AN ADVERTISING FEE 
IN A SYSTEM OF LOCAL FEES 

shape the space and increase the budget revenues of local government units in Poland. This article is 
intended to describe the fee structure itself, determine its subjective and objective scope and discuss 
exemptions from advertising fees. Given that the text is a follow–up to an academic conference at-
tended also by local government representatives, particular attention was paid to the practical evalu-

 M3, H71.
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Introduction

-

-
-

tivities to raise money. It depends on the concept of the state and economy, 
-

1

Warsaw.
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-

-

-

seems to have considerable resources, then, from this perspective, advertis-

resources.
The indicated complexity of the problem prevents explicit evaluation of the 

-
nomenon and its effects, not only law, but also statistics and economy should 

-
vation within the framework of sustainable development and maintenance 
of spatial order. These are, indisputably, common (public) values, which may 

fees in the public law sphere.

The local fees include:
a) 
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b) -
2

c) 
climate fee), which is collected for each commenced day of stay, from 

status of health–resort protection areas, under the provisions of the Act 
of 28 July 2005 on Health Resort Medical Care, Health Resorts, Health 

d) a health resort fee3, which is collected for each commenced day of stay, 
-

of a health resort, under the provisions of the Act of 28 July 2005 on 
Health Resort Medical Care, Health Resorts, Health Resort Protection Ar-

e) 
The above list demonstrates that only the market fee, in addition to the 

communication routes, may count on the increase of their revenues for the 
collection of those fees4.

-

2 This fee is not collected from: staff of diplomatic missions and consular posts, persons with 

-
-
-

3 A health resort fee is also a local fee and may be called a climate fee. The introduction of 
health resort fees excludes the collection of local fees, referred to in item c).
4

-
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a fee must be determined, and afterwards all subjective and objective re-

-

-

scope necessary to establish and collect a fee.

5.

6 -

-

this purpose.

5 

6

-
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not constitute a sine qua non

construction site equipment. The examples presented expressis verbis are 
to prevent the attempts to evade the Act, where advertisements are placed 
on objects intended for other purposes. Thus, if a window pane is consid-

Also those boards, on which advertisements are not displayed, also con-

-

„dead billboards”, should be perceived as positive, since it will force property 

spatial aesthetics. It seems that an empty billboard or an old board or struc-
ture do not have any aesthetic and informative value, which puts them in 

-

-

to maintain adequate standards.

It contains information on the activity conducted on the property, on which 
-

troduction of the exemption referred to effectively decreased the objective 
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-

-

-

-

assume the principle of construction freedom, based on constitutionally pro-

-
-

lic. In particular, this provision may be related to advertisements displayed in 
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this provision cannot be understood literally (that it is about the visibility of 
the device itself), but it should be interpreted broadly in such a way that it is 
about the visibility of the content, which this device may display.

institutions or events. Permanent commemoration of persons or institutions, 

should be indicated by the fact that a certain object is not used in any man-

-
-

-

-

Nonetheless, determination by an authority when, at what time of the year, 

seems to be a task, the costs of which may exceed the amount of advertis-

object, subject to exemption. A municipal council may introduce other exemp-

-

private properties, and a dependent possessor of state properties. (It should 

structures or their parts, which constitute state and private property).
A fee is collected from an „administrator” (who is not always an owner) 
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-
-

plex at least because possession is a state, which may cease quite quickly, 

interest in the property.
-

the value of its constant part and variable part, the amounts of which are 

-

advertisements. The variable part depends on the size of the surface area 

As has been mentioned before, billboards, where the surface area of an 

rise to the assumption that not in every case the surface area will be calcu-

-

furthermore, they do not present any text content themselves. Nonetheless, 
in combination with the text displayed on the billboard they may constitute 

7.
-
-

7

on the anniversary of a store chain, placed on a billboard, may be accompanied by balloons 
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-

-

-

A resolution on terms and conditions of the installation of billboards and 
-
-

tion of a resolution on the amendment of a spatial plan, if the subject of the 
plan is related to the issues indicated, should be allowed. In the context of 
procedural issues, as in the case of local plans, the procedure commences 
with the adoption of a resolution of intent and ends with the adoption of 

8.
-
-

imposed by a competent commune executive authority, by way of an admin-
istrative decision, for the failure to notify the installation or defective instal-

-

fee adopted by a municipal council.

8  In the meantime the commune head, mayor or president of the city prepares a draft and ob-



14 Central European Review of Economics & Finance 

-
-

9. The latter concern 

-

of non–monetary debt collection means such as substitutive performance. 
The costs of substitutive performance will be, obviously, collected like possi-

-

-

9

the period when the advertisement was undoubtedly there.
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