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2,52664 0,428106 5,902 7,23e-05 ***
l_X2 1,25001 0,485124 2,577 0,0242 **
l_X4 -0,0821289 0,147285 -0,5576  0,5874
l_X5 0,0351905 0,0254219 1,384  0,1915
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F(3, 12) 34,23789
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